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Who are we?

 The Alliance for Neighborhood Prosperity (ANP) is 

a non-profit organization of property owners, 

property managers, and others who support and 

promote responsible short-term rentals. 
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Mission Statement
The Alliance for Neighborhood Prosperity (ANP) is a non-profit organization of 

property owners, property managers, and others who support and promote 

responsible short-term rentals. 

Provide visitors with a variety of housing choices and 

the opportunity to experience diverse New Orleans 

neighborhoods

Preserve, repair, and restore residential housing stock

Promote economic opportunities for local 

neighborhoods while preserving or improving the 

overall quality of life.

Who are we? … in 2013

100,000 Visitors to New Orleans stayed in

Private Home Rentals (PHR)

Economic Impact of $174.8 Million

 $99.8 Million in direct spending

 $74.9 Million in secondary spending

Job Creation of 2,200 full and part-time jobs

 $56.1 Million in additional earnings

Tax Revenue of $10.8 Million

 $4.7 Million to local governments in New Orleans

 $6.1 Million to the State of Louisiana

The average number 

of people who stayed 

in home rentals was 

3.9, while the 

median was 3.0. 

12% had children 

under 18, average 

number of children 

per party was 2, 

median 1.

97.2% were in 

New Orleans area 
for vacation or 
pleasure.
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Poll Finds Americans Strongly Support Short-Term 

Rentals

June 28, 2013

Our guests directly 

contribute to the local 

economy: they shop at 

Zara’s Grocery Store on 

Prytania Street and 

Rouse’s on 

Tchoupitoulas; they eat 

meals at Il Posto, 

Charlie’s Steak House 

and Pascale’s Manale on 

Dryades Street, as well as 

frequenting the wide 

variety of food service 

establishments on Freret

Street. 
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22,000 of the 
region's 38,000 
rooms -- are 
clustered within 
one mile of the 
Ernest N. Morial
Convention 
Center

Overnight visitors to 

New Orleans who 

stayed in a private 

home rental spent an 

average of 5 nights in 

the area. 
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New 

Orleans 

visitors 

spent an 

average 

of $993 
during 

their trip.

What are the issues?
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Visitor Safety Concerns:  ANP Supports
 Reasonable minimum 

safety standards for all 

short-term rentals, 

including B&Bs.

 Licensing/registration of 

short-term rentals and 

requiring that the 

license/registration 

number be placed on all 

listings offering such 

properties for rent.

Unfair Competition: 

ANP Supports Regulation

 Allegations that short-term rentals have an unfair 
competitive advantage over traditional B&Bs because 

they are not licensed and regulated are legitimate.

Solution is to license/register and regulate 
all short-term rentals, including traditional B&Bs, in a fair, reasonable, and 

equitable manner

Charming Historic 

Home added to our great 

trip to NOLA:

Fun trip to NOLA with 

brother and sister-in-law. 

We are from Hot Springs 

Village,AR and they are 

from Albany, NY. 

Staying in such an 

historic "shot gun" 

home added to the allure 

of the city. 
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Quality of Life –

Specific Issues:  ANP Supports 

 Tenants should receive a “Code of 
Conduct” or other guide notifying 

them of noise, parking, and/or other 

ordinances or restrictions they will be 

expected and required to follow.  

 Owners and/or property managers should 

be available to respond to problems and 

address them promptly.

ILLUSTRATION BY ASHLEE ARCENEAUX PHOTOGRAPHED BY JEFFERY JOHNSTON

“The law already 
provides solutions 
to safety issues and 
unruly renters. Instead 
of a blanket ban to 
appease a vocal 
minority, New Orleans 
should legalize short-
term rentals and allow 
resident and visitors 
alike to reap the many 
benefits while focusing 
enforcement efforts on 
the few bad apples by 
using existing nuisance 
laws.”

Institute for Justice, 
Caleb Trotter, August 11, 
2014

Quality of Life – General Issues:  ANP Rejects 

 Unsupported assertions that short-term 

rentals are the sole, primary, or even a 

substantial cause of many of the issues, 

problems, and/or changes that have 

affected various New Orleans 

neighborhoods in recent years.  

 For example:  Rising property values 

and rental rates

In 2013, New Orleans' population grew 2.4 percent 
compared to .5 percent growth in the suburbs, making the 
city among the 19 cities of the 51 largest metro areas 
to expand faster than the outlying suburbs, according to 
the report.  -By Katherine Sayre, NOLA.com | The Times-Picayune

http://connect.nola.com/user/ksayre/posts.html
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Quality of Life –

Personal Issues:  ANP Rejects

 While some owners and residents want to know all of their neighbors and/or 

lament the changes in their neighborhoods, other owners and residents enjoy 

meeting short-term visitors and acting as good will 
ambassadors for the City. 

Age groups:

50-64 years 
old (40.9%)

35-49 years 
old (23.4%)

25-34 years 
old (22.5%)

NEW ORLEANS, Dec. 13, 2013 /PRNewswire/ -- National Geographic 
Traveler presents New Orleans as one of the 21 must-see destinations in 
the world for 2014

 The enormous economic impact that "Vacation Visitors" renting private homes 
in our Riverbend area is a substantial and a vital part of our businesses.  The 
enormous economic impact that "Vacation Visitors" renting private homes 
in our Riverbend area is a substantial and a vital part of our businesses.

 The distorted concept that these very affluent families with money to spend 
in our establishments are a blight to our neighborhood is ludicrous. These are 
the best of the best in the tourist market which is our number one 
industry in New Orleans. To prevent these multi-generational families from 
renting homes in New Orleans would send these dollars to another city 
resulting in a damaging blow to our tourist trade income.

 We should all be ambassadors for our city and not 
tourist adverse.

The Riverbend Merchants

Vincent's Restaurant

La Madeline

Camilla Grill

Louisiana Pizza Kitchen

O'Henry's

You Boutique

Cooter Browns

The Oaks

Jacques-imo's

China Orchid

Ballins

Planet Beach

Satsuma

Jasmine Cafe

The Milk Bar

Walgreens

Quality of Life - Economic Impact
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Absentee Owners:  ANP Rejects 

 The argument that short-term rentals that are owner- or operator-occupied 
(including traditional B&Bs) are inherently different from those which are not 
owner- or operator-occupied.  

 The owners and operators of all short-term rentals (including traditional B&Bs) 
and their tenants should be responsible and accountable to each other, to 
neighbors, and to neighborhoods.  

82% share only the home in which they live, nearly 
half said the extra income helped them stay in their 
homes; half are "moderate to low income" owners 
and three out of four are "outside the main hotel 

districts" of cities (AirBNB)

45.1% of private 

home rental 

respondents earned 

a household 

income between 

$75,000 and 

$149,999

6.8% earned 

$200,000 and 

above. Among the 

lower brackets, 

only 7.0% had an 

annual income less 

than $25,000

Length of Stay:  ANP Rejects 

 Rental periods of less than 30 days (60 days in the French Quarter) are 

inherently different from longer rental periods.

The issue is not the length of stay, but the 
behavior of the owners and tenants.

 Complaints of loud parties, illegal parking, and other problems are not 

limited to short-term rental properties and are regulated by other ordinances.  

Chronic violations can be addressed through enforcement of reasonable short-

term rental regulations

During 2013, 

the majority of 

visitors to the 

New Orleans 

area arrived 

by airplane 

(61.4%) or in 

their personal 

vehicle 

(34.2%). 
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Enforcement:  ANP Supports

 Reasonable regulations and subjecting chronic violators to possible non-

renewal and/or revocation of licenses/registrations.  

Administrative and Enforcement Costs

 – The ANP believes administrative and enforcement costs can be funded with 

licensing/registration fees.   

Satisfaction levels 
with New Orleans as a 
destination among private 
rental home visitors:

76% indicated they 
would be very likely 
to recommend New 
Orleans as a destination to 
their friends and family. 

21% indicated they 
would be likely to 

recommend the city. 

Visitors 

 As New Orleans is a prime visitor 

destination, consideration should be 

given to the wants, needs, and desires 

of our “customers” and “clients.”  

 Tourists, visitors coming for special 

events (Jazz Fest, graduations, 

weddings), business travelers (job 

applicants, people seeking to 

permanently relocate, movie industry 

workers and performers), and visitors 

for other reasons (transplant patients, 

adoptive parents).  

In his recent 'State of the City' address, New Orleans Mayor Mitch 
Landrieu said he sees tourism growing to 13 million visitors per year by 
the city's 300th anniversary in 2018.

The Most Wonderful 

Thanksgiving Ever 2014

The House is exquisite, 

capturing the true flavor of 

historic and revitalized New 

Orleans.  Three of us -- dad, 

stepmom and grandmother --

stayed very comfortably in the 

house and enjoyed visits from 

our local and out-of-town 

family, old and new friends.  

Everyone pitched in and we 

hosted a beautiful 

Thanksgiving Day 

celebration., utilizing every 

inch of the house and the 

beautiful deck and serene 

backyard.  Thank you, for 

opening your home.  When 

we return next year, we 

definitely want to call this 

House our home.
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Tourism is growing!

 The 2014 tourism numbers are out, and it’s official: New Orleans celebrated a 

record-breaking year in terms of tourism. The tourism industry welcomed 

9.52 million visitors in 2014, an increase of about 240,000 people from 2013’s 

numbers. What’s more, spending on behalf of those visitors increased about 

5.3 percent to a whopping $6.81 billion

“Our belief is that 

lodging rental websites 

are stimulating 

demand, rather than 

displacing existing 

demand,” said Ian 

Carter, the Hilton hotel 

chain’s president of 

development, while 

noting that Hilton 

Worldwide 
served a record number 

of guests, 140 million, 

last year

PolicymakingDrivenSolution -

http://alliancenola.org/


