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Who are we?

 The Alliance for Neighborhood Prosperity (ANP) is 

a non-profit organization of property owners, 

property managers, and others who support and 

promote responsible short-term rentals. 

Mission Statement
The Alliance for Neighborhood Prosperity (ANP) is a non-profit organization of 

property owners, property managers, and others who support and promote 

responsible short-term rentals. 

Provide visitors with a variety of housing choices and 

the opportunity to experience diverse New Orleans 

neighborhoods

Preserve, repair, and restore residential housing stock

Promote economic opportunities for local 

neighborhoods while preserving or improving the 

overall quality of life.

In his recent 
'State of the 
City' address, 
New Orleans 
Mayor Mitch 
Landrieu said 
he sees 
tourism 
growing to 13 
million 
visitors per 
year by the 
city's 300th 
anniversary in 
2018.
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Who are we? … in 2013

100,000 Visitors to New Orleans stayed in Private Home Rentals 

(PHR)

Economic Impact of $174.8 Million

 $99.8 Million in direct spending

 $74.9 Million in secondary spending

Job Creation of 2,200 full and part-time jobs

 $56.1 Million in additional earnings

Tax Revenue of $10.8 Million

 $4.7 Million to local governments in New Orleans

 $6.1 Million to the State of Louisiana
Complete EIS available at 

www.alliancenola.org

The ANP supports visitor housing choice. 

 Short-term rentals offer accommodations and visitor 
experiences that are not available at hotels, motels, or traditional B&Bs.  

 Short-term rentals provide a “home away from home” where 

visitors can relax, visit, cook their own meals, and watch a movie on TV.  

 Short-term rentals allow larger groups of friends and 
extended families to stay together during visits to New 

Orleans for college graduations, weddings, and other events.  

 During frequent periods of high hotel occupancy rates in New Orleans, a  short-term 

rental may be the only choice for visitors to New 

Orleans.  

The average number 

of people who stayed 

in home rentals was 

3.9, while the 

median was 3.0. 

12% had children 

under 18, average 

number of children 

per party was 2, 

median 1.

97.2% were in 

New Orleans area 
for vacation or 
pleasure.
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Overnight visitors 

to New Orleans 

who stayed in a 

private home 

rental spent an 

average of 5 

nights in the 

area. 

Visitors 

 As New Orleans is a prime visitor 

destination, consideration should be 

given to the wants, needs, and desires 

of our “customers” and “clients.”  

 Tourists, visitors coming for special 

events (Jazz Fest, graduations, 

weddings), business travelers (job 

applicants, people seeking to 

permanently relocate, movie industry 

workers and performers), and visitors 

for other reasons (transplant patients, 

adoptive parents).  

NEW ORLEANS, Dec. 13, 2013 /PRNewswire/ -- National Geographic 
Traveler presents New Orleans as one of the 21 must-see destinations in 
the world for 2014

Satisfaction levels 
with New Orleans as a 
destination among private 
rental home visitors:

76% indicated they 
would be very likely 
to recommend New 
Orleans as a destination to 
their friends and family. 

21% indicated they 
would be likely to 

recommend the city. 
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Programs

 100% Volunteers

 Committees:  Research, Legal, Marketing & Membership, Advocacy

 Economic Impact Study

 Public relations campaign

 Legal representation

Matt Curtis, Director of Government Relations

As the former Communications Director for the Austin Mayor, Matt focuses efforts on 

creating fair rental regulations in municipalities across the country. Matt manages all 

aspects of government relations, with a focus on developing strategy and 

implementation for cities to fairly regulate and benefit from the vacation rental industry 

while protecting the interest of property owners and travelers.
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PolicymakingDrivenSolution -

1. Code of Conduct:  Completed and submitted with the Ordinance Proposal

2. Survey Card that can guests can quickly fill out upon their departure and we 

can utilize to develop ongoing market research with regard to the economic impact in 

the city's neighborhoods. 

3. Requirements for property owners to register with the city. Develop a 

prototype format to provide to the city.

4. Good Neighbor Brochure: Reminder to guests about neighborhood 

courtesies.

5. Welcome Packet:  Components may be (but are not limited to): 

• Good Neighbor brochure

• House Rules

• Welcome Letter

• Emergency Card

• Survey Card

Current Projects
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1. Amends the Comprehensive Zoning Ordinance to Include Private Home 
Rentals and provides for the registration, licensing, and taxation of PHRs

2. Defines PHRs as a residential structures with no more than five (5) units 

used for Private home rental. Each unit is limited to no more than 9 

sleeping rooms. 

3. Requires PHR Operators to provide the names and contact information for at

least one local person responsible for the property and a copy of a Private

Home Rental Code of Conduct to Renters.

4. Requires PHR operators to submit proof of property insurance, comply with all

City of New Orleans building codes and shall have a valid certificate of

occupancy issued by the City of New Orleans Department of Safety and Permits

5. Requires a one time $150 application fee and a $250 annual occupational
license tax for a private home rentals.

Ordinance Proposal

VRBO sent 2 support emails to all local PHR

Contacting Host Ambassadors on key websites 

VRBO, Airbnb, and tripAdvisor

Audience is more than PHR, includes neighborhood prosperity

Meetings with Key Stakeholders at City Hall

Outreach
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www.facebook.com/ANPNOLA
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Join us 

and be 

part of 

the 

Solution!


